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ABOUT US
The Sports Business Institute (SBI) is a private 
learning institution based in Barcelona, Spain 
with a regional offi  ce in Montreal, Canada, that 
aims to provide top-quality practical executive 
business training to professionals looking to 
advance their career in the football/soccer 
industry.

Our programs have been designed to bridge 
the gap between an academic approach to 
sports management and the real-life work 
environment of the industry. We off er a realis-
tic overview of the key elements that must be 
developed, analyzed and enhanced in order to 
be competitive in such a demanding sector.

Our interactive online methodology combines 
web conferences with industry professionals 
and an integral online platform that consists of 
football-specifi c case studies, presentations, 
articles, assignments and online tests that en-
sure that the concepts are learned, implement-
ed and evaluated.

Our mission is to provide our candidates with a 
pragmatic approach to learning to set the 
foundation and promote the development of a 
successful career in the sports industry.
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COURSE OVERVIEW
The Football Digital Marketing & Social Media Online Course is an 
eight-week online course designed to provide students with the 
skills required to work in the football industry in digital and social media 
 marketing, CRM, content  development, online brand management and 
 communications. 

KEY LEARNING OUTCOMES

• Planning a successful digital media strategy for a football sports 
property - setting the right objectives, researching the corresponding 
target markets, selecting the appropriate platforms, creating unique 
content and evaluating and measuring impact.

• Understanding the importance of a social media ¨voice¨- under-
standing the importance of the tone, voice and manner of a brand on 
social media. Case study analysis of practices to maximize engage-
ment without compromising corporate brand identity 

• Economic importance of emerging football markets - in-depth 
analysis of how sports properties in football are using digital media 
platforms to tap into emerging markets including Asia, LATAM, MENA, 
etc.  We study the case of several EPL clubs that are penetrating these 
markets to increase revenue generation primarily leveraging their digi-
tal presence.

• Executing the social media strategy during major football events 
- analysis of digital presence of properties during previous FIFA World 
Cups, UEFA Champions League tournaments, etc. From pre-event 
promotions, building of online communities prior to date of delivery, 
implementation, execution and evaluation via lessons learned.

 
• Athlete personal branding and social media - tools to understand 
how the social media presence of a professional football player should 
be managed in order to maximize the player’s personal brand. We also 
look at the contracts that brands sign with athletes which include social 
media promotional obligations.
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FOOTBALL DIGITAL MARKETING & 
SOCIAL MEDIA ONLINE COURSE
The Football Digital Marketing & Social Media 
Online Course consists of the following modules:

Module 1 - The digital revolution in the football 
industry – how football clubs are embracing new 
ways of engaging with consumers

Module 2 – The power and infl uence of digital 
media in emerging football markets – reaching 
a new fan base beyond your borders

Module 3 – Athletes and social media as a 
communication tool - best practices to communicate, 
market and monetize the personal brand football play-
ers through digital channels

Module 4 – New media strategy at governing 
bodies and major international tournaments – 
building a strong social media presence at international 
events and competitions

Module 5 – Fan engagement & data analytics - busi-
ness intelligence, CRM, data extraction and insight 
contextualization

Module 6 – Creating web content that sells and 
engages – how football clubs sell through various 
new media outlets to diff erent markets in the digital era. 
Includes new material on Snapchat & Periscope mar-
keting.

Module 7 – Sports journalism in the digital era – 
how clubs have become content producers and the 
impact this has on media outlets and consumers

Module 8 – Digital/social media and global brands 
– digital activation, online marketing penetration and 
digital asset management.

* Please note that some program content may be subject to change
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AIMED AT:
The program is designed for those look-
ing to start or advance their professional 
career in the football/soccer industry in 
the areas of digital and social media 
marketing, CRM, online brand manage-
ment and communications.

We have developed an integral learning 
system consisting of live weekly web 
conferences with an industry profession-
al and like-minded peers, complemented 
with an interactive online platform 
designed to develop the skills through 
football-specifi c case studies, practical 
course work and a multicultural learning 
environment.

Whether you are a recent graduate or an 
experienced executive, the program will 
provide you with the hands-on learning 
experience, skills and networking 
opportunities to get ahead in the football 
industry.

FACULTY
The Sports Business Institute Barcelona
brings together football industry 
executives to provide students with the 
most relevant and up-to-date best 
practices from the sector.most relevant 
and up-to-date best practices from the 
sector.

KEY BENEFITS
• Industry-specifi c case studies

• Networking and developing relation-
ships with key sports industry infl uencers

• Online course with live classes via
web conference available from anywhere
in the world

DATES
The course is off ered several times 
during the year. Contact our team at 
info@sbibarcelona.com to get more 
information about upcoming dates. 
 

LANGUAGES
The course is available in both English 
and Spanish.

ACADEMIC FEE
595 Euros.
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ONLINE 
METHODOLOGY
Our interactive
methodology combines
live weekly web
conferences with industry
professionals with an
integral online platform
that consists of practical
readings, football-specifi c
case studies, forums and
discussion groups that
ensure that the concepts
are learned, implemented
and evaluated.

Our approach to learning consists of the 
following structure:

1. Individual preparation
- reading of cases, articles and technical 
notes from the interactive online platform

2. Group discussions
- interactive discussions via email, forums 
and social networks with classmates

3. Weekly Web Conference session 
led by industry professional
- sharing of professional experiences, best 
practices, lessons learned and conclusions 
drawn from each session

4. Implementation and evaluation
- students are evaluated through hands-on 
assignments and interactive online tests
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CAREER PATHS
Our practical methodology together with the networking 
opportunities available with sports executives will enhance 
students´possibilities of obtaining a position in the football 
industry in the following areas:

• Digital business professionals at football clubs and federa-
tions

• Corporate communications roles in the sports industry

• Business Intelligence & CRM Analysts in football clubs, 
federations, and brands

• Community Managers and Digital media professionals in 
football

• Corporate marketing and sports blogging

• Sports journalism in all its branches: television, radio, in-
ternet and newsprint
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WHY STUDY AT THE SPORTS 
BUSINESS INSTITUTE BARCELONA?
The Sports Business Institute Barcelona off ers you 
the unique possibility of studying sports management 
courses related to marketing, sponsorship, media 
and event management from anywhere in the world.

The main benefi ts of studying at SBI include:

• We are one of the only specialized academies in 
the world that focus specifi cally on the football/soc-
cer industry

• Our courses allow students to network and interact 
with leading decision makers in corporate sports

• Our hands-on methodology ensures that concepts 
are not only learned but applied and put into practice 
through pragmatic assignments

• The football business training we off er has been 
specifi cally designed for students who are looking to 
acquire the necessary knowledge and skills to start 
or advance their career in such a competitive sector
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SBI IN THE SPORTS BUSINESS MEDIA 

Our sports business opinion is regularly entrusted by major national and 
international news outlets. We have provided our expert insights for lead-
ing organizations at a national and international level such as FC Busi-
ness, GOAL.com, Deutsche Welle, TV3, Yutang Sports, Soccerex among 
many others.
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CLIENTS
We have trained executives across the football industry from 
top clubs, federations, media outlets, agencies, and brands 
worldwide including:  

- FIFA
- UEFA
- Manchester United
- Liverpool FC
- Manchester City FC
- FC Barcelona
- Real Madrid
- Inter Milan
- Newcastle United
- West Ham United
- Galatasaray S.K
- UAE Arabian Gulf League
- Major League Soccer
- Wolverhampton Wanderers
- SoccerEx
- Wyscout
- FC Business
- Federación Mexicana de Fútbol
- Goal.com
- Yutang Sports
- Club Wembley
- KPMG Football Benchmark
- Club Cerro Porteño
- Nike
- EA Sports

PARTNERS 
Sports Business Institute Barcelona colaborates with FC Busi-
ness Magazine (UK) and Results Sports Digital Media Agency 
(Germany) delivering numerous training and development 
projects within the football industry. 
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TESTIMONIALS



www.sbibarcelona.com

BENEFITS OF STUDYING 
ONLINE
Studying online off ers students many 
benefi ts including:

1. Possibility of studying from any-
wherein the world via our online cam-
pus and live web conference classes

2. Lower tuition costs for high quality
executive sports business training

3. Flexibility of completing tests and 
assignments according to your sched-
ule

4. Possibility of balancing course with 
work and other activities

5. Interaction and collaboration with 
staff  and multicultural peers available 
through various online channels

6. Time and energy saved by avoiding
travelling and commuting to a physical
classroom setting
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CONTACT INFORMATION

Email: info@sbibarcelona.com

Tel. Spain Offi  ce: 
(+34) 636 293 097 

Tel. North American Offi  ce:
(+1) 613-805 0797

Twitter: @SBI_Barcelona
Skype: SBI_Barcelona
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