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THE “SIMEONE EFFECT” 

Since the arrival of Argentine coach Diego “Cholo” Simeone in December 2011 the club has achieved fantastic results.  
Simeone is a club legend having played for Atletico during his career, winning the Spanish league title and the Copa del 
Rey in the 1995-96 season. 

However, it is as a coach that he has thrived the most for Atletico. Under Simeone’s leadership Atletico has won important 
titles, rescued the fans’ self-esteem and positioned itself as one of the most emerging forces in European football, despite 
a signifi cantly more modest budget that the rest of Europe’s giants. 

The existing symbiosis between the team, its management and the fan base created by the Argentine coach has certainly 
been fundamental to their recent success.  

INTRODUCTION: ANALYZING ATLETICO MADRID’S RECENT GROWTH

Atletico Madrid has always been considered an important brand in Spanish and European football. However, the club has reached unpar-
alleled success over the past fi ve years winning numerous titles despite signifi cantly less economic resources than some of their compet-
itors. 

Under logical circumstances a club with less than half of the operating revenue of European giants such as Manchester United, Real Ma-
drid, FC Barcelona, Bayern Munich and Manchester City should not be competing for major championships. Yet the Colchoneros contin-
ue to defy the odds. 

The following report will analyse the club from various perspectives to shed light on the factors that have led to their recent success.
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THE RISE TO THE TOP IN SPANISH AND EUROPEAN FOOTBALL

When Simeone took over Atletico Madrid the club’s revenue was infi nitely lower than that of its rivals. In the 2011-12 season Atlet-
ico´s operating revenues were only €108 million, while Real Madrid already generated €513 million and Barcelona €483 million. 
This means that the revenues of the Colchoneros were nearly fi ve times smaller than their Spanish league rivals.  

Revenues 2012 2013 2014 2015 2016
FC Barcelona 483 483 485 561 620
Real Madrid 513 519 550 577 620
Atletico Madrid 108 120 170 177 229
Diff erence 4,75 4,32 3,23 3,26 2,71 In € million

Wage Costs 2012 2013 2014 2015 2016
FC Barcelona 237 245 254 352 396
Real Madrid 236 244 270 289 307
Atletico Madrid 73 64 113 105 137
Diff erence 3,22 3,81 2,39 2,75 2,24 In € million

Furthermore, the wage bill of Siemeones´s  team was only €73 million while the Real spent €236 million and Barça 237 million in 
that same season.

Despite this discrepancy in the fi nancial numbers Atletico won important titles such as the Europa League in 2012, the European 
Super Cup in 2012, the Copa del Rey in 2013, the Spanish Liga in 2014 and a Spanish Super Cup in 2014.

In addition, the club has reached the UEFA Champions League semi-fi nals in three out of the past four seasons, reaching the fi nal 
twice. This success on the pitch has helped Atletico grow in revenues and shorten the gap with its rivals in Spain. 
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YOUTH ACADEMY TALENT & PLAYER TRANSFERS

One of the ways the club has been able to balance its fi nances has been with the development of home-grown players within 
their youth academy as well as actively being involved in the international transfer market.  

The club has generated €201 million in player transfers over the last seven years, which unquestionably helped the club to com-
pose its budget to compete in this extremely competitive market.

Atletico Madrid 2010 2011 2012 2013 2014 2015 2016 7 Years
Transfer Revenue 6,7 43,0 16,1 36,0 22,0 33,3 44,1 201,1

When comparing the wage 
costs of Atletico Madrid with the 
giants of Europe, it is clear how 
Simeone’s team has become 
one of the most effi  cient and 
competitive football teams in 
the world.

In € million

Wage Costs- 2015-16
FC Barcelona 396
Real Madrid 307
PSG 292
Chelsea 289
Manchester City 276
Manchester United 272
Arsenal 257
Bayern Munich 236
Liverpool 216
Juventus 198
Atletico Madrid 137In € million
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A COMPLICATED FINANCIAL SITUATION

Competing with the most rich and powerful clubs in Europe has not been easy.  And doing so with a delicate fi nancial situation has 
made it even more diffi  cult. 

Atletico Madrid has very high debt. Financial liabilities reached €290 million in 2016. Last season the club paid €25 million in fi nan-
cial spending. Only as a comparison Real Madrid spent €5 million and Barcelona €14 million. 

Atletico’s total liability was €591 million in 2016. And current assets amount to €248 million. The net debt is approximately €343 
million, based on its 2016 fi nances.

In 2015, the net debt was €427 million.

Atletico Madrid Operating Revenues 2012 2013 2014 2015 2016
Season tickets and members 18,9 18,2 18,5 22,0 22,9
Gate Receipts 7,5 10,8 11,4 12,0 11,1
Broadcasting 39,0 45,6 45,9 41,7 68,7
UEFA Competitions 15,8 7,3 56,7 50,4 76,5
Sponsorship and retail 19,7 24,6 30,2 34,9 39,6
Others 7,1 13,5 7,2 16,1 10,2
Total 108,0 120,0 170,0 177,0 229,0

CONCLUSION

In the 2017-18 season Atletico Madrid will play at their new stadium, the Wanda Metropolitano and the revenues will certainly in-
crease.

The new venue will mean the club will increase its season ticket sales, gate receipts and commercial sponsorships to bring addi-
tional resources. 
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ABOUT THE AUTHOR

Amir Somoggi has over 15 years experience in the sports industry providing consultancy to clubs, sponsors, agencies 
and investors. He specializes in the Brazilian football business market and does consulting work for sporting organiza-
tions in Europe and North America.  

Aside from his consulting practice, he also works as a sports business columnist for several media outlets and is a regu-
lar guest speaker for sports business management programs and conferences in Brazil and abroad. 

FOOTBALL INDUSTRY
RECOGNITION

Backed by a reputation of having previously 
trained executives from the top clubs, leagues, 

federations and other football organizations 
worldwide

CAREER ADVANCEMENT
Learn the knowledge and develop the skills 
to optimize your professional opportunities 

in the football industry.

GLOBAL NETWORKING
Share skills, knowledge and network by 
joining an alumni community made up of 

like-minded peers and industry executives 
in over 70 countries across the globe.

ABOUT THE SPORTS BUSINESS INSTITUTE BARCELONA

The Sports Business Institute (SBI) is a private learning institution based in Barcelona with a regional offi  ce in North 
America that provides top-quality practical executive business training to those aspiring to work or advance their career 
in sports, with a particular focus on the football industry.
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